
MEDIA KIT
Your partner in brand building and market engagement



Experience 
unparalleled exposure
Store Brands is the #1 media brand in the 
private label industry, guaranteed to connect 
you with the market’s most important retailers.

Let us put your brand, solutions & ideas
at the forefront of the conversation.



Solutions that drive pipeline 

Store Brands’ integrated media platform clears your 
path to prospects by turning proprietary market 

insights into your competitive edge. We work closely 
with clients to break through challenges, illuminate 

your unique value, and set your brand apart.Audience Engine 
Find the most 

qualified audience

Research Solutions 
Identify the most 
impactful insights

BrandLab             
Build the most 
compelling creative

Newsroom 
Tell the most 

powerful story
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The pulse of private label
As the most trusted source in the industry, we 
connect forward-thinking product suppliers with 
the retail leaders who drive change. Our 
expertise connects you with the 
decision-makers who matter most.

➔ Most trusted voice in the industry
➔ Largest audience with unmatched engagement
➔ Best-in-class performance and results
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Influence relevant, engaged leaders from 
across the Store Brands audience

30,100+
Total Unique Subscribers

Newsletter 41,700
+Total Progressive Grocer Subscribers

Magazine

32%
Manager, Store Manager, 
Category Manager/Buyer

20%
Directors

39%
Top Level Executive

(C-Suite, President, Owner, 
EVP, SVP, VP)

Our Subscribers are 
Decision-Makers

Our behavioral insights tell us what your buyers are most 
interested in and what’s influencing their decision making.

Strategy New Products

Sustainability

Trends Innovation

Consumer Attitudes & Behaviors

Packaging

Marketing Retailer Profiles

Audience Engine

*Source: Google Analytics, September 1, 2024 to August 31, 2025

70,600+
Avg. Monthly Pageviews*

Website

48,600+
Avg. Monthly Users* 7,500+

LinkedIn Followers
Social
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We directly reach the most complete profile
of retail executives actively seeking innovative 
suppliers. 

Leverage Store Brands’ exclusive network
of top-level decision makers and buyers
to connect you with the right people
to boost your sales.

Reach more buyers, 
drive more impact.

A sample of our readers:
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Experience matters 
No other industry media can match the expertise, 
experience and exclusive c-level access of the 
award-winning Store Brands’ executive editor. 

90%
say SB provides

information they can’t
find anywhere else

The content is 
consistently fresh 
and engaging, 
relevant to my 
industry.

“

Newsroom

Source: 2024 Store Brands 
Audience Study, n=265

GREG SLETER 
Executive Editor
Associate Publisher

70%
choose SB as their #1 
source of actionable 

business insights

Very relevant
to stay informed.“
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2026 Editorial Planner
Where content meets opportunity

Newsroom

PRIVATE BRANDS REPORT PRODUCT CATEGORY 
FEATURES SPECIAL FEATURES WEBINARS BOOKING DEADLINES

JANUARY Forecast: The Year Ahead In Private Label Wine/Alcohol AD CLOSE: 12/12/2025
MATERIALS DUE: 12/19/2025

FEBRUARY Health & Beauty Care Beauty Q1 Private Label State of the 
Industry with FMI

AD CLOSE: 1/16/2026
MATERIALS DUE: 1/23/2026

MARCH Frozen Food Frozen Food Game Changers AD CLOSE: 2/13/2026
MATERIALS DUE: 2/20/2026

APRIL Beverages Beverages Hall of Fame AD CLOSE: 3/13/2026
MATERIALS DUE: 3/20/2026

MAY Snacks Snacks Q2 Private Label State of the 
Industry with FMI

AD CLOSE: 4/10/2026
MATERIALS DUE: 4/17/2026

JUNE First Half Report: Trends In Private Label Condiments Rising Stars AD CLOSE: 5/29/2026
MATERIALS DUE: 6/05/2026

JULY Health & Wellness Q3 Private Label State of the 
Industry with FMI

AD CLOSE: 6/12/2026
MATERIALS DUE: 6/19/2026

AUGUST Trends In Packaging Coffee AD CLOSE: 7/10/2026
MATERIALS DUE: 7/17/2026

SEPTEMBER Cleaning Products Cleaning Products Editors’ Picks AD CLOSE: 8/21/2026
MATERIALS DUE: 8/28/2026

OCTOBER PLMA Show Coverage Paper Products AD CLOSE: 9/18/2026
MATERIALS DUE: 9/25/2026

NOVEMBER Dairy Top Women in Store Brands AD CLOSE: 10/16/2026
MATERIALS DUE: 10/23/2026

DECEMBER Top Women In Store Brands Breakfast Foods Q4 Private Label State of the 
Industry with FMI

AD CLOSE: 11/17/2026
MATERIALS DUE: 11/25/2026



DIGITAL
Website Ads
Remarketing
Newsletter Ads
Email Marketing
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Reach the right leaders at the 
right time in the right format

Brand Awareness
Website Traffic
Targeting

Lead Generation
Thought Leadership
Market Insights

Goals by channel Go multi-channel to improve ROI

RESEARCH
Special Reports
Custom Research

CONTENT
Webinar
Article/Blog
Podcast
Content Syndication
Custom Marketing

MAGAZINE
Magazine Ads



Website Display Ads
Premium ads that do 
more than show up

In the attention economy, your ads need to 
work harder. It’s not just about being seen—it’s 
about being remembered. 

AVAILABLE AS:
➔ Run of site display
➔ Geo-targeting
➔ Site takeover
➔ Topic targeting

Audience Engine + BrandLab

*Source: Google Analytics, September 1, 2024 to August 31, 2025

436,000+
Average Monthly Website Pageviews*

48,600+
Average Monthly Users*

AVAILABLE UNITS:
Leaderboard
Billboard
Medium Rectangle
Half Page
Expandable
HTML5
Prestitial
Interscroller
Website Takeover

ADD REMARKETING 
Deliver multiple ad sizes 
targeted to our readers as 
they browse off our site.
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Email Marketing 22,900
+Eligible 

Subscribers*

Audience Engine + BrandLab

Newsletter Ads
Reach a dedicated and engaged audience 
of opt-in subscribers with newsletter ads. 
Store Brands’ suite of industry newsletters 
covers the market in up-to-date information 
and news. 

*Source: 3-month Average Newsletter Deployments;
3rd Party General Deployments, Audience Dashboard

AVAILABLE UNITS:
Leaderboard
Medium Rectangle
Native / Text Ad

DAILY
Store Brands Today 18,800

MONTHLY
Breaking News 22,200
Store Brands Products 22,200

SUBSCRIBERS*

Store Brands’ email program connects you 
directly with industry executives, offering 
exclusive opportunities for marketing, 
invitations, and content delivery. 

Use this high-impact channel to promote 
product launches, new solutions, and 
more—limited monthly inventory ensures 
strong engagement.
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65% of B2B buyers prefer researching their 
purchases online rather than with a salesperson.

Progressive Grocer's demand-generation capabilities put branded 
content in front of the right decision-makers when it matters.

Audience Engine + Newsroom + BrandLab

Content Marketing

Sponsored 
Article/Blog

Podcast

THOUGHT LEADERSHIP

WITH LEAD GENERATION

Webinar

Custom Marketing

Content Syndication
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Special Reports

Audience Engine + Newsroom + Research Solutions + BrandLab 

We partner with you to design 
research that not only informs 
strategy, but also fuels brand 
authority and market visibility.

Custom Research
Deliver impactful thought leadership and insights 
with visual storytelling to create more impact and 
increase engagement among retail executives,
in our trusted editorially-driven reports.

➔ Actionable Insights
➔ B2B & Shopper Research
➔ Benchmark Studies
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Magazine Presence 
Promotes Purchase
Store Brands’ trustworthy, expert-created 
content is now a monthly staple in Progressive 
Grocer, the #1 grocery magazine since 1922.

Audience Engine + Newsroom + BrandLab

PRINT 27,944

DIGITAL 15,833

UNIQUE TOTAL QUALIFIED SUBSCRIBERS*

41,700

Source: *Omeda, August 2025
**MRI Simmons Multi-media Engagement Study, Spring 2019
Index: Percentage of adults who used a set of vehicles in print vs 
percentage of adults who used a set of vehicles in website and TV.

44%  
of readers are 
more likely to pay 
attention/ notice 
an ad**

1 in 3 
say print ads 
helped them
make purchase 
decisions**
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Nominations open June 2026
Store Brands’ editorial team chooses the best consumer 
products of the year based on innovation, differentiation
and category performance.
Official Announcement: September 2026 

Nominations open January 2026
Store Brands honors the work of individuals, product 
suppliers, and retailers that have made a difference
in the private label industry.
Official Announcement: March 2026 

Nominations open August 2026
WISE and Store Brands honor women across numerous categories 
who have a major impact in the private label industry.
Official Announcement: November 2026

Awards
Join us in recognizing top industry leaders 
and become a key supporter of these 
pivotal initiatives from Store Brands.

Nominations open April 2026
Store Brands recognizes the next generation of private 
label leaders, from retailers or private label suppliers.
Official Announcement: June 2026 

Audience Engine + NewsroomSolutions |  Digital  |  Content |  Research  |  Magazine  |  Awards



EnsembleIQ is a full-service B2B media 
company with a trusted reputation for impact 
across the North American retail, consumer 
goods, healthcare, and hospitality industries.

Amplify your brand.
Influence your target audience.
Reach your business goals faster.

Your prospects are our 
engaged audience
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https://drive.google.com/file/d/1kINF1hK_6AIHho8SQ5muKkOMOPbCNdsy/view?usp=share_link
https://drive.google.com/file/d/1ZlH7Vgyv_Q5BndMpUSzHoawhNUQ3xh2t/view?usp=sharing


CORPORATE HEADQUARTERS 
8550 W. Bryn Mawr Ave., Ste. 225 Chicago, IL 60631
www.ensembleiq.com

CANADA HEADQUARTERS 
2300 Yonge Street, Ste. 2900 Toronto, ON M4P 1E4

Grow your brand with Store Brands
unmatched strategy, reach, and 
results.

Let’s create a marketing strategy 
that works for your brand.

ERIC SAVITCH
Senior Vice President,
Group Brand Director

esavitch@ensembleiq.com

KRISTEN BASIL
National Sales Manager

kbasil@ensembleiq.com

http://www.ensembleiq.com

